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B R I G H A M YO U N G U N I V E R S IT Y
C A S E S T U DY P R E S E NT E D BY FA N N E X
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Interactive fan games helped BYU become the  
#1 ranked team app in the nation.


50,000 GAME 
PLAYS


THROUGH FIRST SEASON!


“Sponsors are looking for more 


digital and interactive ways to 


reach our fans. We were able to 


enhance existing inventory like 


Trivia and Shuffle with mobile 


participation. It’s a win for the 


team, sponsors, and fans.”
 


- Casey Stauffer,  
BYU’s General  


Manager of Athletic  
Corporate Sponsorships
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*  REFERENCES: All brand names are the property of their respective company’s and used 
with expressed written consent. Analytics and key performance indicators are extracted 
from Fannex’s platform at the time of the scheduled engagement. Every effort has been 
made to ensure numerical accuracy. FNX_19_0158
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